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Background Objective 1: Child Involvement Objective 2: Associations with Dietary Intake
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Graph depicts median values compared using Independent Samples Kruskal-Walllis Test. Findings for child involvement with
preparation and selection follow same pattern. There were no significant differences for involvement in decisions about lunch type.
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Next, let'sget shopping!

Sample 1: Parents and their 4th, 5t or 6t" grade student (n = 195) We sent home family newsletters with links to || 4 g%, e O, For families of school-aged youth who
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Approximately 400 newsletters were Additionally, new avenues to connect
distributed to students in their classrooms _ARTICHOKE with parents, such as through social

media, need to be explored.

Sample 2: Parents and their 4th, 5th or 6t" grade student (n = 121)
 Reported dally for 5 school days:
 Did your child help decide if they would buy lunch or . 63 parents (16%) indicated they saw . t & @ W
« SRR

bring a pac Ked lunch from home? the newsletter, via online or paper reports
* Did your child help select items in the lunch (for packed)? returned to the school for which they received $1

* Did your child help prepare their lunch (for packed)? « Of those, 58 (92%) entered a foods tried score, §| g | —
o Students’ lunches were imaged and analyzed to calculate the indicating some engagement et S e e Carolyn Sutter (carolyns@lllinois.edu)

@  S=

Contact
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 Avg. time spent on website was ~ 13 minutes For more information about the Parents to Peers study:
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